Persuasive Techniques/Devices
1. Rhetoric: Rhetoric is the art of communicating ideas.

2. Persuasive rhetoric: Persuasive rhetoric consists of reasoned arguments in favor of or against particular beliefs or courses of action.

3. Logical Appeal (LOGOS): Based on sets of assumptions, these appeals provide rational arguments to support writers’ claims and are supported with objective evidence.

4. Ethical Appeal (ETHOS): Based on shared morals, these appeals call forth the audience’s sense of right, justice, and virtue.

5. Emotional Appeal (PATHOS): Emotional appeals are often based on specific examples of suffering or potential threats.  They may also include “loaded language”—language that is rich in connotations and vivid imagery.
6. Appeal to Authority (association): A writer may mention an important event or person in an essay to lend importance or credibility to his or her argument.

7. Allusion: An allusion is an indirect reference to a person, place, event, or literary work with which the author believes the reader will be familiar.  By using allusions, writers tap the knowledge and memory of the reader, drawing upon associations already in the reader’s mind.

8. Rhetorical Question: Sometimes a writer will ask a question to which no answer is required.  The writer implies that the answer is obvious; the reader has no choice but to agree with the writer’s point.

9. Repetition: Overly repetitive writing can become tiresome.  However, when used sparingly for effect, it can reinforce the writer’s message and/or entertain the reader.  Writers may repeat a word, a phrase, or an entire sentence for emphasis.
10. Parallelism: When an author creates a “balanced” sentence by re-using the same word structure, this is called parallelism.  Always strive for parallelism when using compound or complex sentences.  This is a powerful form of repetition, one which tells the audience that the ideas expressed in the same way are related.

11. Elevated Language: Formal words and phrases can lend a serious tone to a discussion.  Use elevated language only when it will aid your argument and your audience will be able to relate to it and understand it.

